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Ashkin Newsletter Reports on Green Surveys 
 
Bloomington, IN � August 4, 2009 - Two surveys, one formal and one 
less formal, were discussed in the latest issue of �DestinationGreen,� 
the monthly newsletter of The Ashkin Group, the janitorial industry�s 
leading advocate for Green and sustainable cleaning. 
 
According to Jeff Pease, the Senior Project Manager for The Ashkin 
Group, a Boston Consulting Group survey released earlier this year 
reported that despite the downturn in the economy, �more shoppers 
deliberately sought [out] and purchased Green products in 2008 than 
in the year before.� 
 
The study also revealed that even in tough economic times, 
consumers are willing to pay more for environmentally preferable 
products than they were in the past. 
 
The survey involved more than 9,000 consumers. It also revealed: 
 

• Thirty-four percent �systematically look for and select Green 
products,� up from 32 percent in 2007. 
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• Even if Green products cost more, 24 percent said they would 
select them, up from 20 percent a year earlier. 

 
• The most popular Green or perceived Green products are 

organic foods and environmentally friendly household cleaning 
products. 

 
Informal and Distributor Focused 
The other study reported in the newsletter involved North American 
janitorial distributors regarding their experiences selling Green 
cleaning products to facility managers, building service contractors, 
and other building professionals.   
 
According to Pease, compared to the prior year, the survey revealed: 
 

• Sales of green product are up 12 percent versus the sales of 
traditional products, which were either flat or down about 5 
percent. 

 
• Inquiries about Green cleaning products are up 23 percent. 

 
• The number of customers converting to Green cleaning 

products is up 10 percent. 
 

• Green product sales are generating 3 percent to 5 percent 
greater gross profits compared to traditional products. 

 
�The numbers don�t lie,� says Pease. �There has been a �cultural shift� 
in North America toward Green and sustainable products.  And this 
[move toward Green products and increased sustainability] is 
happening all over the world.� 
 
More information is available by visiting The Ashkin Group at 
www.ashkingroup.com. 
 
 
 
 



Steve Ashkin is available for interviews, presentations, and 
commentary on Green Cleaning-related issues, sustainable buildings, 
industry trends, and facility management. He may be reached by 
calling (812) 332-7950. 
 
 
About Stephen Ashkin and The Ashkin Group 

Stephen P. Ashkin is president of The Ashkin Group, a consulting 

firm specializing in Greening the Cleaning process and Executive 

Director of the Green Cleaning Network, both based in Bloomington, 

IN. 

 

In the book Environmentalism Unbound, Dr.Robert Gottlieb describes 

Steve Ashkin as the "leading advocate for a stronger environmental 

profile among cleaning product manufacturers and suppliers" and the 

"most visible industry figure advancing the cause of environmentally 

preferable products."  

 

The Ashkin Group provides Green consulting services for school 

districts as well as building owners, product manufacturers, and 

cleaning contractors. For more information on The Ashkin Group, visit 

http://www.ashkingroup.com, call (812) 332-7950, or e-mail: 

steveashkin@ashkingroup.com. 

 


