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Can Being Sustainable Make a  

Company Profitable and Successful? 
 

Proctor & Gamble Honored as a Company of Purpose 
 
Chicago, IL � Sept 24, 2009 - A business conference just 
completed at the Union League Club of Chicago discussed 
the types of companies that will be the leaders�including 
the profit and growth leaders�of the 21st century and what 
they have in common. 
 
Guest speaker Rosabeth Moss Kanter, author of several 
books and chair of the Harvard University Advanced 
Leadership Initiative, says the leading companies of this 
century will be those that have a purpose, have values, and 
promote sustainability. 
 
As an example, Kanter discussed Proctor & Gamble (PG), 
which makes many products for the professional cleaning 
industry, as a company that meets these criteria. 
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�PG has a very strong set of values that have guided the 
company for years,� she says. �Essentially it can be boiled 
down to developing products that improve the lives of 
consumers now�and for years to come.� 
 
Kanter says her research has found that companies that 
share these criteria have weathered the current economic 
storm relatively well because they have a foundation that 
has helped many prosper during the current recession. 
 
For instance, she mentioned a Brazilian bank, Banco Real, 
which believes so strongly in sustainable and environmental 
issues �that they turn away business if it does not meet their 
[sustainable] values,� Kanter says. �Interestingly, they are 
also one of the most successful banks in South America 
because their values have drawn similar, successful 
companies to them.� 
 
Asked about the conference, Stephen Ashkin, President of 
The Ashkin Group and Sustainable Tool LLC, which helps 
jansan companies measure their environmental impact and 
promote sustainability, commented that he is not surprised 
that environmentally responsible companies will be the 
growth leaders of the 21st century. 
 
�Companies can no longer focus just on profits, especially 
short-term profits,� says Ashkin. �They must make money, of 
course, but also keep in mind the �big picture,� which is how 
their products and services help people, protect the 
environment, and foster sustainability.� 
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About AlturaSolutions Communications, Inc. 
AlturaSolutions Communications, based in Chicago, IL is a 
communications, public relations, consulting, and marketing 
firm, working specifically within the jansan, hospitality, 
school, and building industries.  The company may be 
reached at 773-525-3021 or by email at rkravitz@rcn.com.   
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