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Survey: The HIN1 Response

A recent survey polled 131 jan/san distributors and their customers regarding their
thoughts on last year's HIN1 scare and its impact on the professional cleaning
industry.

Because the HIN1 virus made international headlines for several months but since
then has drifted out of view, respondents were asked if they thought concerns
about it were exaggerated or unfounded from the start. Slightly more than 50
percent said no; thirty percent responded yes while the rest were unsure.

Asked who might be considered responsible for sensationalizing the problem if the
H1N1 scare was indeed overstated or unfounded, sixty percent answered,
“Nobody; we simply did not know how serious the epidemic would be.”

Most of the rest blamed any sensationalism associated with the scare on “the
media.”

The respondents were then asked a series of questions specifically regarding the
way in which the professional cleaning industry handled the HIN1 scare. A vast
majority of the respondents — more than 77 percent — said the industry was
“cautious but correct” in how it dealt with the scare, meaning they did not over or
under react.

However, the second highest number, slightly more than 12 percent, did say they
believed our industry both overhyped the scare and overreacted to any real possible
dangers.

Still, most of the distributors believe the industry reacted “coolly” to the situation,
and nearly 74 percent said the professional cleaning industry actually “minimized
the impact of HIN1” by promoting more effective cleaning products, procedures,



and frequencies.”

Says Mark Warner, director of training and product manager — disinfectants and
sanitizers, for Enviro-Solutions, “This was accomplished because our industry
educated end-customers on how they can keep their facilities cleaner and
healthier.”

Warner adds that this education may be necessary once again. According to the
survey, nearly 100 percent of the distributors say North America “will face other
serious contagious disease threats in coming years.”

The survey was commissioned by Enviro-Solutions and respondents were all
distributors for Enviro-Solutions along with some of their customers. The survey
was conducted by AlturaSolutions Communications in August 2010. More than 800
email survey invitations were sent to jan/san distributors, their sales people, and
some of their customers in Canada and the United States. As of August 20, 2010,
131 invitees had responded to the survey, which has a “confidence rating” of 95
percent. This means that even if more people took the survey, it can be assumed
that the results would be relatively the same (within five percentage points).



