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Power of Internet Explored
Internet Used to Evaluate and Purchase Floor Care Equipment

Fort Worth, TX - A recent study finds that 85 percent of responding facility service providers use
the Internet to learn about floor care equipment before making a purchasing decision. *

In fact, nearly 60 percent indicated that "about half" to "more than half" of their selection
research time is conducted on the Internet.

Further, more than half, 53 percent go directly to the manufacturer's Web sites to learn about the
equipment.

The study was commissioned by Powr-Flite , a leading manufacturer of floor care equipment and
other professional cleaning tools. It was conducted by AlturaSolutions Communications, a Chicago-
based communications firm for the professional cleaning industry.

As to actually buying online, 32 percent indicated that none of their floor care purchases or
decision making are done online but nearly 68 percent indicate they do purchase floor care
equipment online one-third to one-half the time.

"We also wanted to know why end users select floor care equipment online and why they do not
purchase online,"” says Gary Pelphrey, general manager of Powr-Flite. "The two key reasons the
respondents said they purchase online were for the convenience (25 percent) and [to make] price
comparisons (23 percent)."

Other key reasons for purchasing online according to Pelphrey were these:

e [Better] product selection: 16 percent
e Better pricing: 18 percent
e More product information: 14 percent

On the other hand, the fact that the end user cannot "closely inspect the machine™ was the main
reason 35 percent of the respondents do not purchasing online. Other key reasons cited:

e Shipping costs: 23 percent
e Concerns about returning the merchandise: 21 percent
= Delivery concerns (timely deliver, damaged merchandise, etc.) 16 percent

"We were happy that many of the respondents indicated they had a positive experience [when
visiting] our Web site," Pelphrey says. "Of course we are proud of this and continue to work to
further improve the site.”

* The survey was completed on September 10, 2010. Invitations to take the survey were
included in a newsletter distributed by Powr-Flite. Approximately 100 people answered all or most



questions. All responses were tabulated.
About Powr-Flite

Established more than 40 years ago, Powr-Flite manufactures a full line of floor-care equipment
and carpet extractors for the professional cleaning industry. Based in Fort Worth, TX, the
company has over 20 patented designs and its products are recognized throughout the world for
their innovation, durability, quality and performance. Their products are marketed directly to end-
use customers as well as through distributors worldwide.



	cmmonline.com
	Powr-Flite release 9/20


